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VELETRH REKLAMA, POLYGRAF!

Letos pIny novinek.

Ekonomicka krize zasahla takika véechny obory ¢eské-
ho prdmyslu i sluzeb. Bylo by tedy nenormalni, kdyby
jakykoli veletrh nepocitil tento fakt. Veletrhy a vystavy
jsou takovym lakmusovym papirkem nejenom spoko-
jenosti s pofadatelem, Urovni pfichozich navstévnikd,
naplnéni stanovenych cil{, ale hlavné ekonomickou
prosperitou oboru.

Tradi¢ni veletrh reklamnich sluzeb si i po sedmnac-
ti letech udrzel kvalitu a prestiz nejenom v cesko-
slovenském mé¥itku, ale i v kontextu

evropském.

Jaky byl v tomto v roce veletrh Reklama, Polygraf?
Na veletrhu se v roce 2010 predstavilo 271 vysta-
vovatelii z toho 19 vystavovatelii z 10 zemi svéta.
Vystava probihala na brutto plose 10 840 metra
ctvereénych a na 5 508 metrii ¢tverecnych osadili
komercni a nekomer¢ni prezentace firem a partnerQ
veletrhu.

Na veletrh se pfislo podivat 9 569 navstévnikd.
Predstavili se vyznamni hréci v oblasti digitalniho vel-
koplosného tisku, s prezentaci technologii a materiald
pro vyrobu reklamy, svételnou reklamu a dalsi nabidky
pro zadavatele - jak zajimavé a efektivné pripravit
prezentaci svych vyrobk{ v rdmci in a outdoorové
reklamy.

V tomto roce bylo ve stfedni hale propojeno vice
oborl - predtiskova pfiprava, ale i jednotlivé nabidky
tiskaren, vyrobci technologii a nabidka jinych forem
reklamy. Pravé kfidlo obsadily spole¢nosti nabizejici
reklamni a darkové predméty, jejich potisk, graviro-
vani, vysivani a spolecnosti z oboru POP. Levé kiidlo
technologie a materidly pro vyrobu reklamy a sekce
medidlni.

Doprovodny program, nové i tradi¢né!

Soucasti veletrhu byl tradi¢né doprovodny program
pod nazvem FORUM REKLAMA, v ramci kterého se
predstavili Spickovi ¢esti a zahrani¢ni odbornici marke-
tingovych komunikaci. Nabidli prirez tim nejzajima-
véjsim, co se v jednotlivych oblastech marketingovych
komunikaci udélo v uplynulém roce. Doprovodny pro-
gram tradi¢né oteviela Ceska marketingova spole¢-
nost, kterd v leto3nim roce slavi svoje 20. vyroci vzniku.
Pro letosni ro¢nik si vybrala diskusi po nazvem:
»Marketing vcera, dnes a zitra" Jak fika jeji prezidentka
Jitka Vysekalova:,Pokud se vracime k za¢atk(im, nejde
o nostalgické vzpomindni, ale o vyuziti toho pozitivni-
ho, co bylo pfinosné ke spInéni cild, které si klademe
pro budoucnost” V ramci doprovodného programu
byly ocenéni dlouholeti vykonni ¢lenové spole¢nosti.
Nasledovalo nékolik marketingovych témat, které vyus-
tily k diskusi odbornikl pracujicich v rdmci reklamnich

a darkovych prfedmétd. Po této motivacni diskusi pak
probéhlo vyhlasovani soutéze Hvézda 3D reklamy, kterd
si v ramci doprovodného programu nasla svoje misto.
Druhy den veletrhu byl otevien udélenim ocenéni

v oboru vystavnictvi,osobnost veletrzniho pramyslu”.
Nasledoval program pod zastitou POPAI CE — POPAI

THE REKLAMA, POLYGRAF TRADE FAIR!

Full of news this year.

The economical depression has stricken almost all lines
of the Czech industry and services. It should be abnor-
mal, if whatever trade fair doesn't feel this fact. Trade
fairs and exhibitions are such a litmus paper not only for
satisfaction with organizer, level of coming visitors, filling
of goals, but mainly of an economic prosperity of the
branch.

The organizer of a traditional trade fair of advertising
services, which has kept a quality and prestige for
term of seventeen years not only in the Czech-Slova-
kian scale, but also in the European context.

What about the Reklama, Polygraf trade fair this
year?

About 271 exhibitors will present on the fairin 2010,
therefrom 19 exhibitors from 10 world’s countries. The
exhibition took place on brutto area of 10 840 square
metres and about 5 508 square metres were occupied
by commercial and noncommercial presentations of
firms and partners of the fair.

The fair was attended, according to preliminary data

9 569 visitors.

Again we can look forward to significant players in the
sphere of digital large-format printing, presentation of
technologies and materials for advertising production,
neon signs and other offers for submitters — how to in-
terestedly and effectively prepare a presentation of own
products in terms of in and outdoor advertisement.

This year more branches will be connected in the middle
hall - prepress preparing, but also individual offers of
printers, technology producers and offer of another
forms of advertisement. The right wing will be taken

by companies offering advertising and gift items, their
printing, engraving, embroidery and companies from the
POP branch. The left wing will be occupied by technolo-
gies and materials for advertising production and media
section.

Accompanying programme, newly even
traditionally!

The accompanying programme under the name of the
FORUM ADVERTISING is traditionally a part of the fair,
within whose was present the top Czech and abroad spe-
cialists of marketing communications. That offered cross-
section of the most interesting, what was happened in
single branches of marketing communications last year.
The accompanying programme will be traditionally ope-
ned by the Czech Marketing Association, which this year
celebrates its 20th jubilee of the origin. For current year
it has chosen a discussion under the name: “Marketing
yesterday, today and tomorrow”. How the President, Jitka
Vysekalova, says: “if we are coming back to beginnings,

it is not about nostalgic reminiscences, but about the
usage of that positive, what was benefit for accom-
plishment of goals, which we propose for the future”.

In terms of the accompanying programme confirmed
operating members of the company was honoured.
There follow about several marketing themes, which
will lead to a discussion of specialists working in terms



FORUM, a prezentaci soutéze Duhova kulicka. V zavéru
dne pak probéhlo nékolik zajimavych prednasek na
téma on-line marketing.

Letosni rocnik se uskutecnil uz po sedmnacté

a predstavil dva nové projekty praveé v oblasti

signmakingu.

Prvni novinka: Soutéz roku v polepu aut

Soutéz byla pripravena pro vyrobce materiald na

polep aut, dodavatele a jejich odbératele, spole¢nosti

prakticky aplikujici reklamu na auta zékaznikd.

Hlavnimi partnery soutéze se na historicky prvnim

ro¢niku staly spole¢nosti: Geodis Brno, HSW Signall,

Multiexpo a spole¢nost Spandex. Soutéz byla situo-

vana na misto Levého kfidla Primyslového Palace.

Soutéz si dava za cil praktické ukazky v polepu aut,

kvality pouzitych materiald, jejich funkcnosti a odol-

nosti.

V soutézi vyhrala spole¢nost Kaba Reklama.

Druha novinka: Reklamni technologie a vytvarné

uméni - souziti v novych souvislostech

Jednalo se o predstaveni fady vytvarnych fotogra-

fickych a uméleckych dél vytisténych na modernich

digitalnich tiskovych strojich.

Kromé jinych zajimavosti zde bylo k vidéni

- KODEX GIGAS - DABLOVA BIBLE
Jedna se o unikatni préaci od firmy Grapo, ktera vytisk-
la presnou kopii pivodniho origindlu. Jak rozmérem,
tak i vahou a presnosti je nepoznatelna od originalu.
Vjem umocnuje moznost otocit rozmérnym listem.
Kniha je umisténa ve specialnim, ddmysIné designo-
vaném stojanu.

- KOPIE KATALANSKEHO ATLASU, chce ukazat
presnost historickych map. Celni strana ze skla je
potisténa historickou mapou, za ni je soucasna.
Navstévnik mize prozkoumat takrka stoprocentni
presnost obou map.

- vytvarna dila realizovana na digitalnich tiskar-
nach Pavel Vavrys a Pavel Forman

- fotografie JindFicha Steit

Ze spolecenskych akci probihajicich v rdmci dopro-

vodného programu v pravém kfidle Primyslového

palace probéhlo vyhlasovani vysledkl soutéze

Hvézda 3D reklamy (23.3.) a vyhlaseni soutéZze MAR-

KETER ROKU.

POPAI ZONA: V rdmci veletrhu byla vy¢lenéna ¢ast

pravého kfidla pod ndzvem POPAI ZONA.

Veletrhy slouZi pro uspokojovani potieb zakaznik(,
jsou ale také mistem k ziskavani informaci, novych pfi-
stupll k feSeni, podpory inovaci i poznavéni a vzdéla-
vani. Pfedstavuji multifunkéni aplikaci, protoze dokazi
spojit reprezentaci firmy s predstavenim vyrobniho
programu. Rozdilnost firem na trhu (jejich zaméreni,
produkty, velikost a cilové skupiny) znamen4, ze kazda
firma ma zcela jiné divody ucasti na veletrhu. V sou-
casnosti je vsak pro firmy ddlezity dalsi rozhodujici
faktor - efektivné komunikovat (tedy viemi zpUsoby).
Hledaji a snazi se vyuzivat téch druht a kanald mar-
ketingové komunikace, kterd jim za vlozené penize
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of advertising and gift items. After this motivational
discussion the announcement of the competition “Star of
3D Advertising’, which has found its place in terms of the
accompanying programme, will pass.
The second day of the fair was open by the conferment
of grant awards in the branch of exhibitions “Personality
of the Fair Industry”.
There follow the programme under the patronage of
POPAI CE was follow — POPAI FORUM, and a presentation
of the competition “Rainbow Marble”. Then at the close
of the day several interesting lectures on the topic of on-
line marketing will go through.

Current year took place already for the seventeenth
time and it presents two new projects in the signma-
king branch.

The first new: the Competition of the Year in the Car
Labelling
The competition was prepare for producers of materi-
als for labelling of cars, suppliers and their subscribers,
companies practically asserting advertising on cars of
customers.
The main partners of the competition are on historically
the first year this companies: Geodis Brno, HSW Signall,
Multiexpo and the company Spandex. The compe-
tition was situated on a place of the Left wing of the
Industrial Palace.
The competition gives practical shows of cars labelling,
quality of used materials, their f functionality and immu-
nity as the goal.
The competition is intended for all visitors of the
Reklama, Polygraf trade fair, it is really attractive and

it will bring rather adrenaline to the activity, which is
highly specialized. The intention of the competition is to
attract this activity for a wider special public, to show its
professionalism and difficulty, to point out a skill of single
special employees working in this branch and to show
on possibilities and quality of materials.

Competition was won by company Kéba Reklama.
Second new: Advertising technologies and fine arts -
coexistence in new implications

It was a performance with a title of advertising techno-
logies and fine arts of creative photograph and artistic
works printed on modern digital printing machines.
Among other interests you can see:

- KODEX GIGAS - THE DEVIL'S BIBLE

It is unique work of the firm Grapo, which has printed a
duplicate of the authentic original. Both by the propor-
tion, and by the weight and by accuracy it is indefinable
from the original. It raises a possibility to turn round
sizable folio in it. The book is placed on the special, inge-
niously designed stand.

- COPY OF THE CATALAN ATLAS BOOK

It wants to show an accuracy of historical maps. The
front side from a glass is printed by the historical map,
the current is under it.

A visitor can probe almost hundred-per-cent rightness
of both maps.

- art works realized on digital technologies of Pavel

Vavrys and Pavel Forman



pfinese ucinné osloveni jejich cilovych skupin.

Veletrh jako osobni komunikaéni nastroj, ve kterém
je spojeno predvadéni, pfimé kontakty mezi jednot-
livci, ptimy prodej i vztahy k verejnosti. Dle vysledki
prizkum zaujimaji veletrhy ve schopnosti dosahnout
marketingové uspéchy druhé misto hned za pfi-

mym prodejem. Vzhledem k rozmachu sité obchodl

a vytvoreni novych forem marketingovych nastroja

se proto mohou zdat veletrhy a vystavy prezitkem,

ale skutecnosti, které zname, to popiraji. Ddvodd,

pro¢ firmy na veletrhy stale chodi, je spousta. Vyznam
veletrhi a vystav je kazdopadné nepochybny. Jsou
dllezitym nastrojem pro dosazeni podnikatelskych
zamérq, vytvareni a udrzeni loajality zakaznik(, slouzi
ke komunikaci v daném oboru, plsobi na vSechny
smysly a zaroven slouzi k PR a reklamé... Nejdule-
Zitéjsim faktorem vsak z{istava moznost osobniho
kontaktu. Z obecniho pohledu je kvalitni veletrh dobry
komunikacni produkt, protoze ve svém dusledku Setfi
cas véem.

- Jind¥ich Steit’s photographs and much more there
was possible to see during the exhibition

From social actions currents in terms of the accom-

panying programme in the right wing of the Industry

Palace we can name: announcement of the results of

the competition “Star of 3D advertising” (23.3.)

and announcement of the competition “MARKETER OF

THE YEAR".

POPAI ZONE: In terms of the fair a part of the right wing

will be allocated under the name POPAI ZONE.

Trade fairs serve for satisfying of customers needs, but
they are also the place for obtaining of information, new
approaches for solutions, supports of innovations and
cognitions and education. They constitute a multifunc-
tional application, because they can prove connection
of firm representation with performance of production
programme. Variance of firms on the market (their focus,
products, size and target groups) mains, that every firm
has totally different reasons for participation on the
trade fair. Today the other factor is important for firms

- to communicate effectively (thus in all ways). They

are finding and trying to make use of that kinds and
channels of marketing communications, which bring

an effective reaching their target groups on behalf of
inserted money.

The trade fair as the personal communication instru-
ment, where the demonstration, direct contacts among
individuals, direct sale and relations to public are united.
According to results of researches trade fairs occupy in
the ability to reach marketing successes the second place
next to the direct sale. With regard to an expansion of
trade networks and creation of new forms of marketing
tools there is maybe an appearance that trade fairs and
exhibitions are an anachronism, but facts what we know
are contesting it. There are many reasons, why firms still
come to trade fairs. The meaning of fairs and exhibiti-
ons is definitely unquestioned. They are the important
tool for the achievement of prospectuses, making and
sustenance of loyalty of customers, they serve for com-
munication in given branch, they work upon all senses
and at the same time they serve for PR and advertising...
However the most important factor is possibility of a
personal contact. From a common look the quality trade
fair is a good communication product, because in its
consequence it saves time for all.



Vystavovatelé

Hruba vystavni plocha (m?)
Gross Exhibition area (sqm)

Cisté vystavni plocha (m?)
Net Exhibition area (sqm)

Pocet vystavovatell celkem
(vetné spoluvystavovatel(i)
Number of exhibitors

Z toho zahranic¢nich
Of which foreign

zemi

From countries

Pocet akreditovanych navstévnikt ze zahranici / Number of acredited visitors

9 569 navitévnika z toho 987 ze zahranié¢i

® Czech Republic ® Germany ® Austria ® Russia ® Ukrajina ® Poland = Hungary = Slovakia ® Other

0,9% 04%  —0,6%
0,2% 0,5%
1,9% 2 8%
g

92,5%

Podnikatel z oblasti zaméreni veletrhu/Businessmen in the sphere the fair was focused on

Zaméstnanec ostatni/Emploee other
Pracovnik agentury/Agency clerk
Pracovnik marketingového oddéleni oboru/Marketing department — branch staff

Zaméstnanec z oblasti zaméreni veletrhu /Employees in the spheres the fair was focused on

Vyrobce reklamy a polygrafie/Manufactures of advertisment and printing items
Ostatni/Others
Podnikatel ostatni/Others businessmen

Vedouci pracovnik na strané zadavatele/Offiecers on suppler s side

Fotograf, umélec/Photographers, artists

Dodavatel materidlG pro reklamu/Suppliers of materials for advertisment
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OBOROVE CLENENi VELETRHU /
EXHIBITION SPACE - LOCATION OF SINGLE BRANCHES

VIP CENTRUM Organizator / registrace

Organizer / registration

STREDNI HALA | PRAVE KRIDLO
MIDDLE HALL | RIGHT HALL

Doprovodny program
POPAI ZONA
Accompaying program
POPAI ZONA

[ SIGNMAKING FOYER 4|
Reklamni sluzby
Advertising services _ o Doprovodny program - POPAI ZONA
|:| PRE-PRESS, polygrafie, obaly Accompaying program - POPAI ZONA
Pre-press, polygraphy, wraps INFORMACE /o INFORMATION
. Rekdamni  dérkové piedméty Registrace navtévnikd / Registration of visitors D SOVUTEVZE‘ / COMPETITIONS
Promotional and gift article 1. Cesky direkt
POP / POS 2. POlEp aut
3. Duhovy paprsek
|:| Vydavatelstvi odborného tisku 4. Kalendar roku

Publishing HLAVNi VSTUP / ENTRY 5. Hvézda 30 reldamy
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1 BESTPRINT (Z s.r.0. 26 ARANGO - TOMAS SVITEK 46 BLESKOVA RAZITKA s.ro.
1 RAYFILM s.r.0. 27 CHAMELEON PRINT 47 OPUS PRAHA s.ro.
2 FRANCES as. 28 STATNITISKARNA CENIN, statni podnik 50  KING STYLE s.ro.
3 X- RITE 29  MARELL, Marek Jindra 51  GRAPP s.ro.
4 PALECO 30 LEPIKY sro. 52 SMIRAPRINT s.r.o.
6  FOTOFLEX (Z s.ro. 31 SOVTE 54 OBALPRINTs.ro.
7 VELLA sro. 33 XEROX CZECH REPUBLIC 55 CERMAK DESIGN s.r.o.
9 VPEUROOFFICE 34 BPBohemia (Zs.r.o. 56 STUDIO 66 & PARTNERS s.r.o.
11 Malota Production s.r.o. 35 (OLOP(Z s.ro. 57 Mladé fronta as.
12 Richtr & Co spol.s.ro. 36 (T Praha spol.sro. 58  COSMOPOLIS s.r.0.
13 BONOARTs.ro. 40 ACHILLES (Z s.ro. 59 ARTD - Graficky ateliér Cerny s.r.o.
14 DRUCKTECH Kft. 41 SCREENRENTAL s.r.o. 60  SELOS BOHEMIA s.ro.
20 VOS obalové techniky 42 CYKLOS, vyrobni druzstvo Choltice 61  RONEX s.ro.
23 Stiedni Skola aplikované kybernetiky s.r.. 43 Oki Systems (Czech and Slovak) s.r.o.
24 POWERPRINT s.r.o. 44 (OMAC spol.sro.
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Cstanku  firma ¢ stanku  firma C.stanku  firma
200  Origindlni s.r.o. 235 TAMA Bohemia s.r.0. 269  COKOLADOVNY FIKAR s.r.o.
201 MARGITA JEZKOVA - HERISSON 236 ADLER Czechs.ro. 270  GLOBOS Bohemia s.r.o.
202 EUROPACK 238 OPTIMA PROMOTION s.r.0. 271 VINIS s.ro.
203 TVAROVANIE PCHZ spol.sr.o. 239 EXPO SOLUTIONS GmbH 273 ARON H.PRZYBYLOWSKA
204 SPECIAL PAPER s.r.. 240  COTTON CLASSICS HANDELS GmbH 274 SAVA
205  HUMIOUTDOOR s.r.o. 241 IDM suro. 275  KEBACKMB s.r.o.
206 SVETTASEK s.r.o. 242 INAK MALA SKALA drustvo 277 (OFIN as.
207 ARGUS (Z s.ro. 243 JAS vd. 279 LOGOPRINT s.r.0.
208  GRADA PUBLISHING a.s. 243 OBZOR VDI Praha 280  KARTON P+P sr.o.
209  B&S Communicate s.r.o. 243 Sdruzeni VD kartondz a baleni - CAPA 281 KOH-I-NOOR HARDTMUTH a.s.
210 friendlyway s.r.o. 243 Svaz Ceskych a moravskych vyrobnich druzstev 282 AFIM s.ro.
211 STORY DESIGN a.s. 243 Templéiské sklepy Cejkovice 282 ALEA sportswear spol. s.r.o.
212 CESKA MARKETINGOVA SPOLECNOST o.s. 244 ANITA B s.ro. 283 CESKATEXTILNI ass.
213 MARTIN MASEK 244 GMS Technik s.r.o. 284 STIL trade s.r.0.
214 QKX as. 245 KAPATEX s.r.o. 285 Sici technika Brother s.r.o.
215 K-Square s.r.o. 246 MPM - QUALITY v.oss. 286  DISKUS spol. s.r.o.
217 NOEX 248  BAUINVEST a.s. 287  TARA INTERNATIONAL s.r.o.
218 MACRO PLUS s.r.0. 249 GRASPO(Z a.s. 288  CHOCOGASTRO s.r.0.
219 SPARKS s.ro. 250  WILLSON & BROWN CZECH s.r.0. 289 MEP paper s.ro.
220  HELENA HANZLOVA 251  PROTRADE s.r.o. 290  INVOS spol. s r.o.
221 ING.JIR MAREK 252 BADGE4U 291  EXPOSALE- (Z s.r.o.
222 FREEBOARD (R s.ro. 253 A&G Co.s.ro. 292 INTER FLAG s.ro.
223 ADORE s.ro. 254 LITHNESS spol.sr.o. 293 REDA as.
224 MagicGroup s.r.o. 255 KA.MA s.ro. 294 PROMORAIN s.r.0.
225 ROSS s.ro. 256 (ZECH IMAGE s.r.. 295  HART tasky s.ro.
226  REKLAMNE SLUZBY s.r.o. 257 ZABAVKA.(Z 296  BALOUSEK s.r.o.
228 JANSEN DISPLAY s.r.o. 258  ASKA PRAHA s.ro. PK  POPAI CENTRAL EUROPE
229 RITTER(Z s.ro. 261 TVAR v. d. Pardubice
230 HANTONCR s.ro. 262 Brnénska Drutéva v.d. FOYER
231 GEKKO Promotion s.r.o. 263 NAPAKO v.d. FACE UP s.ro.
234 OPTIGER spol. s r.. 268  ATELIER HASKOVEC s.r.o.
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Pramyslovy Palac, Pravé kridlo

Industrial Palace, Right Wing

23.3.2010

11,00-11,45

Marketing vcera, dnes a zitra

Moderdtor: Jitka Vysekalova, prezidentka CMS

Diskutuji: odbornici Ceské marketingové spoleé¢nosti
aWjejich hosté

Diskuzni panel zaméfeny hlavné na budoucnost marke-
tingu s reflexi na jeho minulost. Pii navratu k zacatkiam,
nejde o nostalgické vzpominani, ale o vyuziti toho pozitivni-
ho co bylo pfinosné ke splnéni cild, které si klademe pro
budoucnost. Vstoupili jsme do dalsiho roku krize ¢i recese
aWmarketing se muZe stat jednim z vyznamnych prostiedkd
k feSeni soucasnych problém.

Garant: Ceska marketingova spoleénost

Oslava 20. Vyroci ¢eské marketingové spolecnosti

PFi prilezitosti vyznamného vyro¢i zalozeni CMS budou zakla-
dajicim a dal$im vyznamnym individualnim i kolektivnim ¢le-
ndm predany pamétni listy.

11,45-12,00

Vyhlaseni soutéze CMS - MARKETER ROKU

Za vyhlasovatele soutéZe: Gustav Tomek, vice-president
Ceské marketingové spole¢nosti

12,00- 12,30

Predani pamétnich listd predsedim CMS a zakladajicim
kolektivnim ¢leniim

Zastupci Ceské marketingové spole¢nosti

13,00-13,45

Marketingové nastroje pro ceské firmy

Strategie pfipravila diskusi o marketingovém vyzkumu
aWmarketingovych nastrojich pro mensi a stiedni firmy.
Moderuje: Zdenék Strnad, Strategie

Garant: Mlada fronta, vydavatel tydeniku o marketingové
komunikaci Strategie

14,00 - 15,00

»3D reklama funguje”

Jako kazdy rok, i letos organizujeme pfi prilezitosti vyhlaseni
vysledkd soutéze Hvézda 3D reklamy diskusni panel na vele-
trhu Reklama, Polygraf.

Téma je tentokrat ,,3D reklama, ktera funguje”.

Zastupci agentur a jejich klientll budou prezentovat prace
zWoboru 3DR, jez na trhu uspély a zafungovaly. Nahlédneme
do zékulisi, jak predméty vznikaly, co bylo cilem a jak se cile
podafilo naplnit.

Garant: Asociace 3D reklamy

15,00- 15,55

Vyhlaseni vysledka soutéze hvézda 3D reklamy
Vzhledem ke stéle se zvysujici iloze 3D reklamy v celém
reklamnim mixu Asociace tfidimenzionalni reklamy
(A3DR), M.I.P. Group, Strategie a Asociace komunikacnich
agentur (AKA) vyhlasi vysledky jiz devatého roc¢niku prestiz-
ni soutéze o nejlepsi reklamni predmét.

Tato soutéz je urcena ¢eskym i zahrani¢nim firmam pracuji-
cim s 3D reklamou at jiz jako agentury, promotion teamy ¢i
klienti.

16,00 - 16,30

Prvni krest knizky ,Retail Marketing”

vydané v nakladatelstvi Management Press

Autori:

Ing. Milan Postler, PhD - vedouci autorského kolektivu
(pedagog - odborny asistent na VSE v Praze se zaméfenim
na problematiku marketingu, marketingovych komunikaci
aWmarketingového vyzkumu trhu)

Doc. PhDr. Ing. Vladimir Barta,CSc. (uznavany odbornik na
problematiku chovéni spottebitele a vyzkum trhu, byvaly
feditel vyzkumné agentury Psyma Praha, dnes pedagog na
VSE v Praze)

Ing. Ladislav Patik (feditel agentury WTL I.M.C. Services,
specialista na problematiku trade marketingu a podlinko-
vych marketingovych komunikaci)

Publikace Retail Marketing je zaméfena na uplatnéni marke-
tingu a jeho nastrojl v podnikatelské ¢innosti obchodnich
spolec¢nosti, predevsim v obchodnich fetézcich. Do obsahu
publikace se promitly zmény souvisejici s uplatnénim nejno-

23.3.2010

11.00-11.45

MARKETING YESTERDAY, TODAY AND TOMORROW
Presenter: Jitka Vysekalova, President of the Czech
Marketing Association

Discuss: the Czech Marketing Association specialists and
their guests

Panel discussion is mainly focused on the future of market-
ing with reflections on its past. The return to beginning isn't
about reminiscences, but about the improvement of that posi-
tive what was beneficial for goals realization, which we pose for
the future. We have come into next year of a depression or
recession and marketing is becoming one of the most signifi-
cant resource for a solving of present problems.

Sponsor: The Czech Marketing Association

20TH ANNIVERSARY OF THE CZECH MARKETING
ASSOCIATION

On the occasion of a significant jubilee of the foundation of the
Czech Marketing Association commemorative certificates will
be passed along to foundation and other prominent individual
or collective members.

11.45-12.00

Announcement of the competition of the Czech Marketing
Association - MARKETER OF THE YEAR

On behalf of the competition’s announcers: Gustav Tomek, Vice-
President of the Czech Marketing Association

12.00-12.30

Handing over of commemorative certificates to chairmen of
the Czech marketing association and to foundation
collective members

representatives of the Czech Marketing Association

13.00-13.45

Marketing tools for the Czech firms

The Strategy has prepared a discussion about a marketing
research and marketing tools for minor and middle firms.
Presents: Zdenék Strnad, The Strategy

Sponsor: Mlada fronta, the editor of Strategy, the weekly
about a marketing communication

14.00 - 15.00

“3D advertising works”

Like every year, also this year we organize on the occasion of
results announcement of the competition “Star of 3D adver-
tising” discuss panel on the Reklama, Polygraf trade fair.

The theme is “3D advertising, which works” in this time.
Representatives of agencies and their clients will present works
from 3D advertising branch, which succeeded and operated on
the trade. We will peep into the backstage, how articles came
into begin, what was the goal and how the goal was complet-
ed.

Sponsor: the 3D Advertising Association

15.00-15.55

Announcement of the results of the competition “star of 3D
advertising” with regard to the ever-increasing role played by
3D advertising in the entire advertising mix the Association of
Three-Dimensional Advertising (A3DR), M.I.P. Group, the
Strategy and the Association of Communication Agencies
(AKA) will announce the results already of the ninth year of the
prestigious competition for the best advertising article.

The competition is opened to the Czech and foreign companies
working with 3D advertising, whether in the role of agencies,
promotion teams or clients.

16.00 - 16.30

The first launch of the “Retail Marketing” book

published in the Management Press publishing

Authors:

Ing. Milan Postler, PhD - leader of authors collective
(pedagogue - special assistant on VSE in Prague with the align-
ment on a marketing problems, marketing communications
and a marketing market research)

Doc. PhDr. Ing. Vladimir Barta,CSc., (past master on problems
of a behaviour of consumer and a market research, ex-director
of the Psyma Prague research agency, today a pedagogue in
V3E in Prague)

Ing. Ladislav Patik, (director of the WTL I.M.C. Services agency,
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véjsich poznatkl védy a techniky v marketingu, novymi tren-
dy v marketingu, zménami v chovani spotiebitell a tlakem
na spolecenskou odpovédnost firem. Publikace Retail
Marketing je urcena jak studentdim vysokych skol se zamére-
nim na obchod a obchodni podnikani, tak pracovnikim mar-
ketingovych oddéleni retailingovych retézcq, a také zivnost-
nikim, ktefi podnikaji pfedevsim v oblasti maloobchodu.

24.3.2010

11,00-11,30

Vyhlaseni osobnosti veletrzniho pramyslu

Jediné profesni spolecenstvo ceského veletrzniho prdmyslu
sWcelorepublikovou pisobnosti, sdruzujici veletrzni aredly
aWfirmy, které vystavni akce pofadaji doma i v zahranici
aWdalsi subjekty, které se na nich podileji specifickymi sluz-

bami, vyhlasuje v poradi teti osobnost veletrzniho priimyslu.

Moderuje: Ing. arch. Zdenék Stefka, CSc. ¢len predsednictva
SOVA (R, feditel Vystavisté Flora Olomouc

Ocenéni preddvaji: Karel Burda, Osobnost roku 2007, feditel
Ostravské vystavy, a.s., doc. PhDr. Dusan Pavli, CSc.,
Osobnost roku 2008, feditel Amasia Expo a PhDr. Jan
Novotny, predseda SOVA CR, obchodni feditel Incheba
Praha.

Za Gcasti ¢lent a host(i SOVA CR

POPAI FORUM
V letosnim roce vznika ojedinély konferencni projekt usku-
te¢nény na veletrhu Reklama, Polygraf pod hlavickou POPAI
CE. Pfinasi fadu zajimavych prezentaci z vyzkumu i z praxe.
11,45-12,30
Vyuziti in-store prostiedk v marketingové komunikaci
zWpohledu zadavatelt reklamy
Vysledky vyzkumu POPAI CE, ktery analyzuje aktualni postoje
zadavatel(i reklamy v CR k POP reklamé a specifikuje vnima-
ni POP aplikaci vyznamnymi znackovymi vyrobci z oblasti
rychloobrétkového zbozi, textilu, elektroniky, automobild,
sluzeb atd., ktefi in-store nastroje aktivné nasazuiji.
Predndsi: Daniel Jesensky, prezident POPAI CE, jednatel
DAGO APC, s.r.o.
12,45-13,15
Cesi areklama
Moderdtor: Jitka Vysekalova, CMS
Ucastnici diskuze: Olga Kopecka, Factum Invenio, zastupce
AKA a CSZV jako partnefi projektu.
Témata diskuze:
« Citi se lidé presyceni reklamou v jednotlivych médiich?
« O kterych médiich si Cesi mysli, ze reklama v nich ma nej-
vétsi sanci,
Ze si ji vSimnou?
« Jak se divame na reklamu v détskych televiznich pofadech?
« Pfizname nakupy ovlivnéné reklamou?
« Jaké spolecenské funkce reklamé piisuzujeme? Zvysuji
znamé osobnosti divéryhodnost reklamy?
« Existuji,citlivé” oblasti ¢i témata v reklamé?
13,30- 14,15
Efektivni digital signage - success stories
Digital signage jako novy fenomén, vyrastajici v dobach
postmoderny. Zastupce firmy friendlyway predstavi Uspésné
aplikace informacnich technologii, které oteviraji cestu k uzi-
vatellim v in-store marketingu a v oblasti out of home adver-
tising a digital signage. Podéli se s vdmi o mezinarodni zku-
Senosti, reference a success stories nasbirané partnery frien-
dlyway z Ceské republiky, ale i z celého svéta.
Predndsejici: Frantisek Polak, friendlyway
14,15 - 14,30
Predstaveni festivalu Duhova Kuli¢ka, véetné ohlaseni
jmen poroty
Nela Fiserova, reditelka soutéze Duhova kulicka
14,30 - 15,00
Kreativni festivaly a jejich vyznam pro komer¢ni
komunikaci
Eda Kauba, kreativni feditel Euro RSCG a predseda Art
Directors Clubu CR
15,00 - 15,30
Diskuse na téma Etika v reklamé - zbytecny luxus, nebo
nutny standard?
Moderuje: Zdenék Strnad, tydenik Strategie

14

specialist on problems of a trade marketing and under-link
marketing communications)

The Retail Marketing publication is focused on marketing use
and its tools in a business activity of trading companies, espe-
cially in multiple stores. To the substance of the book are pro-
jected changes related with use of the most modern findings of
science and technique in marketing, new trends in marketing,
changes in behaviour of consumers and a pressure on social
responsibility of companies. The Retail Marketing publication is
intended for university students with the invention of business
and business venture, also for tradesmen, which run a business
above in the retail sphere.

24.3.2010

11.00-11.30

Announcement of the personality of the fair industry the
only profession guild of the Czech fair industry with all the
republic activity, grouping fair areas and firms, which arranges
fair actions at home and abroad and other subjects, which
participate in them by specified services, it proclaims in the of
third personality of the fair industry.

Presents: Ing. arch. Zdenék Stefka, CSc., Member of the SOVA CR
Presidium, Director of the Flora Olomouc trade fair

Awards transmit: Karel Burda, Personality of 2007, Director of
the Ostrava vystava, a.s., doc. PhDr. Dusan Pavli, CSc.,
Personality of 2008, Director of Amasia Expo and PhDr. Jan
Novotny, Charmain of SOVA CR, Business Director of Incheba
Praha.

With the attendance of members and guests of SOVA CR

POPAI FORUM

This year the unique conference project carried on the
Reklama, Polygraf trade fair is coming up under the head of
POPAI CE. It brings a number of interesting presentations from
research and from practise.

11.45-12.30

Use of in-store instruments in a marketing communication

from the look of advertising submitters

Assortments of POPAI CE research, which analyzes the actual

stands of advertising submitters on the Czech Republic to POP

advertising and it specifies senses of POP applications of signifi-

cant branded producers from branch of Fast Moving Consumer

Goods, textile, electro, cars, services etc., which actively stool

in-tore tools.

Lectures:

Daniel Jesensky, President of POPAI CE, Agent of DAGO APC,

S.I.0.

12.45-13.15

Czechs and advertising

Presenter: Jitka Vysekalov4, the Czech Marketing Association

Discussion participants: Olga Kopeckd, Factum Invenio, AKA rep-

resentative and CSZV as project partners

Discussion themes:

- Do people feel tired by advertisement in single Medias?

« About which Medias do the Czechs think about, that adver-
tisement has the biggest chance they take notice of it?

« How do we look on advertisement in children TV pro-

grammes?

- Do we admit the shopping influenced by advertisement?

« What social functions do we attribute to advertisement? Do
known personalities increase trustfulness of advertisement?

« Do “sensible” spheres or themes exist in advertisement?

13.30-14.15

Effective digital signage - success stories

Digital as new phenomenon, growing in post-modern age. A
representative of the friendlyway company will introduce suc-
cessful applications of informative technologies, which open
the way to users in in-store marketing and in a sphere of out of
home advertising and digital signage. He will share you with
international experience, references and success stories gath-
ered by partners of the friendlyway from the Czech Republic
and from all the world.

Lecturer: Frantisek Polak, friendlyway

14.15-14.30

The introduction of the Rainbow Marble festival, including a
notification of names of the jury

Nela Fiserova, Director of the Rainbow Marble competition




Ucastnici: Nela Fiserova, Duhova Kuli¢ka; Eda Kauba, krea-
tivni feditel Euro RSCG a ptedseda Art Directors Clubu CR;
Oto Klempi, kreativni feditel agentury JWT, porotce Duhové
kulicky; Jifi Mikes, cestny prezident Duhové kulicky, doyen
Ceské reklamy; Ji¥i Janousek, predseda Asociace komunikac-
nich agentur; Ladislav Stastny, vykonny feditel Rady pro
reklamu

16,00 - 17,00

Predndsejici:

Filip Hracek (Google) - Pfedstaveni nastroje Google
Website Optimizer

Google Website Optimizer je bezplatny nastroj na testovani
rlznych variant webu. Zméfi, zda je pro prodej na vasich
strankach lepsi modré nebo cervené tlacitko, nebo o kolik
procent se zvedne konverzni pomér po nasazeni nové verze
webu. Nastroj pouzivaji tisice firem po celém svété, a samo-
zfejmé se na jeho zékladé rozhoduje i Google.

Ondrej Sebor (Dobry web) - Bannery v PPC

Jak vyuzit obsahovou sit Google k bannerové reklamé place-
né nejen za proklik. Jak dostat banner na stovky web( za
vyrazné nizsi ndklady na zobrazeni, nez v pfipadé velkych
zpravodajskych portald.

Tomas Potésil (Payperclick.cz) - 10 nejcastéjsich chyb pri
inzerci ve vyhledavacich

Praktické tipy, jak za své penize investované do PPC reklamy
ziskat vice. Nebo jak za méné penéz dosdhnout stejného
efektu. Nékolik malych zékladnich tprav v PPC kampanich
dokaze zvysit jejich efektivitu o desitky procent.

25.3.2010

11,45 -12,00

Fresh marketing

Odborny mési¢nik Fresh marketing pfipravuje pro navstévni-
ky veletrhu, hlavné pro studenty odbornych kol zajimavou
soutéz a spolupraci, kterou bude v ramci doprovodného pro-
gramu prezentovat.

VIP salonek 1. patro
Pravé kridlo Priimyslového Palace

23.3.2010

od 12,30

Setkani pii prilezitosti 20. vyro¢i Ceské marketingové
spolecnosti

Zasedani ¢estného piedsednictva a hodnotici komise
Marketér roku

Setkani Regionalnich klubt CMS

15,30-17,00
Setkani vitéza Hvézda 3D reklamy a pozvanych hostu

A3DR u ¢iSe vina

24.3.2010
11,45 - 14,00
Valna hromada SOVA CR

15,00 - 18,00
Valna hromada asociace POPAI CE

14.30- 15.00

Creative festivals and their meaning for commercial communica-
tion

Eda Kauba, Creative Director of Euro RSCG and Chairman of Art
Directors Club CR

15.00 - 15.30

Discussion on the theme of Ethics in Advertising - needless
luxury or necessary standard?

Presents: Zdenék Strnad, the Strategy weekly

Participants: Nela FiSerova, Rainbow Marble; Eda Kauba,
Creative Director of Euro RSCG and Chairman of Art Directors
Club CR; Oto Klempif, Creative Director of the JWT agency,
Juryman of the Rainbow Marbel; Jifi Mikes$, Honest President
of the Rainbow Marble, doyen of the Czech advertising; JiFi
Janousek, Chairamn of the Association of Communication
Agencies; Ladislav Stastny, Executive Director of the Council
for Advertising

16.00- 17,00

Lecturer:

Filip Hracek (Google) - Showing of the Google Website
Optimizer tool

Google Website Optimizer is the gratis tool for a testing of dif-
ferent variants of web. It matches, if there is a blue or red but-
ton better for selling on your sites or how much more percents
the conversion ratio will increase after setting a new version of
web. The tool is used by thousands firms around the world and
of course Google decides on its account.

Ondrej Sebor (Good web) - Banners in PPC

How to utilize the Google content network for banner advertis-
ing paid not only for a pres-up. How to get a banner into hun-
dreds of webs for sharply lower spending on display, then in a
case of big intelligence portals.

Tomas Potésil (Payperclick.cz) - 10 most frequent mistakes at
the publicity in browsers.

Practical tips, how to obtain more for own money invested to
PPC advertising. Or how to achieve the same effect for less
money. Several small basic adjustments in PPC campaigns can
increase their efficiency about ten percents.

25.3.2010

11.45-12.00

Fresh marketing

The special monthly Fresh marketing prepares for fair visitors,
mainly for students of vocation schools, an interesting competi-
tion and cooperation, which will be presented in terms of the
accompanying programme.

VIP closet, 1st floor of Industrial Palace, Right Wing.

Industrial Palace, Right Wing

23.3.2010

from 12,30

Meeting on the occasion of 20th jubilee of the Czech
Marketing Association

Conference of the Czech presidium and critical commission
of Marketer of the year

Meeting of Regional Clubs of the Czech Marketing
Association

15.30-17.00
Meeting of winners of Star of 3D Advertising and invited
guests of A3DR with glass of wine

24.3.2010
11.45-14.00
General meeting of SOVA CR

15,00 - 18,00
General meeting of the POPAI CE Association
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DUHOVY PAPRSEK

Vzhledem k nezastupitelnému postaveni signmakingu

v ramci marketingovych komunikaci vypisuje spole¢nost
M.LP. Group v souladu se zajmy svych klientd soutéz o nej-
lepsi signmakingovou realizaci za rok 2009, pod

nazvem DUHOVY PAPRSEK.

Vyhlaseni probéhne dne 24.3. v Lapidariu prazského
Vystavisté.

Soutézni prace budou prezentovany od 23. do 25.3.2010
v prostorach veletrhu v ¢asti levého kridla.

KALENDAR ROKU

Kolegium Typografie spole¢né se spole¢nosti M.I.P. Group
vyhladuji soutéz o nejlepsi kalendar roku 2009. Cilem projek-
tu je podpora kreativity, tiskové a grafické drovné kalendard
jako svébytného média.

Soutézni prace budou prezentovany od 23. - 25.3. 2010
v prostorach foyer Priimyslového Palace.

HVEZDA 3D REKLAMY

Vzhledem k nezastupitelné uloze 3D reklamy v celém
reklamnim mixu a s pfihlédnutim k duleZitosti tohoto oboru
vyhlasuje asociace A3DR, spole¢nost M.I.P. Group a tydenik
Strategie jiz 9. ro¢nik prestizni soutéze o nejlepsi reklamni
predméty. Tato soutéz je urcena ceskym i zahrani¢nim spo-
le¢nostem, které pracuji s 3D reklamou, at uz jako agentury,
promotions tymy ¢i klienti.

Vyhlaseni vysledkt probéhne dne 23.3.2010 od 15.00
hodin v prostorach doprovodného programu v Pravém
k¥idle Pramyslového Palace.

Soutézni prace budou prezentovany od 23. - 25. 3. 2010
v prostorach pravého kfidla Priimyslového Palace.

CESKY DIREKT & PROMO

Asociace direct marketingu a zésilkového obchodu (ADMAZ)
a iBTL sekce pfi Asociaci komunikacnich agentur (AKA) vyhla-
$uji novy ro¢nik soutéze CESKY DIREKT & PROMO, ktera
nabizi reklamnim profesionaldim a agenturnim tymdm moz-
nost porovnat svoje prace zamérené na oblasti podpory pro-
deje, aktivace znacek, piimé komunikace a digitalnich reseni
mezi sebou na ¢eském a slovenském trhu a vitéz(im jednotli-
vych kategorii v soutézi IMC European Awards v rdmci nej-
lepsich projektl z celé Evropy. Smyslem soutéze neni hodno-
tit pouze napaditost a kreativitu jednotlivych reseni, ale

i jejich napojeni na strategii znacek, které rozvijeji, a samo-
ziejmé i jejich dopad na vykony a rlist téchto znacek.
Soutézni prace budou prezentovany od 23. - 25. 3. 2010
v prostorach foyer Primyslového Palace.

MARKETER ROKU

Ceska marketingova spole¢nost vyhlasila soutéz o udéleni
titulu Marketér roku. Cilem soutéZze je pfispét k rozvoji mar-
ketingu ve viech oblastech jeho uplatnéni v Cesku, populari-
zovat vyznamné osobnosti z oblasti marketingu, prezentovat
jejich odborné schopnosti a zasluhy. Vyhlasovatelem souté-
ze je Ceska marketingova spole¢nost (CMS). Partnerem sou-
téze je M.L.P. Group, a.s.

Vsechny podrobnosti o soutézi ziskate na stanku CMS

(u doprovodného programu) a na www.cms-cma.cz.

DUHOVY PAPRSEK

RAINBOW BEAM

Competition for the best signmaking implementation in
2009. With regard to unsubstitutable position of signmaking
within marketing communications, and according to inte-
rests of its clients, the company M.I.P. Group announces
acompetition for the best signmaking implementation in
2009, under the title of DUHOVY PAPRSEK.

The announcement will go through on March 24 in the
Lapidarium of the Prague Exhibition Grounds.
Competition works will be presented from 23 to 25 of
March, 2010 in exhibition spaces in a part of the left
wing.

CALENDAR OF THE YEAR

Kolegium Typografie, together with M.I.P. Group, announces
a competition for the best calendar of 2009. This project aims
to support the creativeness, printing and graphic level of the
calendar as a medium unto itself.

Competition works will be presented from 23 to 25 of
March, 2010 in the foyer of the Exhibition Ground.

STAR OF 3D ADVERTISING

With regard to unsubstitutable task of 3D advertising in the
entire advertising mix and taking into the importance of this
branch, the A3DR association, the company M.I.P the A3DR
association, the company M.I.P. Group and the weekly
Strategie have opened the seven year of the prestigious
competition for the best advertising articles. The competiti-
on is intended for both Czech and foreign companies wor-
king with 3D advertising, be they agencies, promotion teams
or clients.

The results will be announced from March, 23th, 2010
from 3 p.m. within the Accompanying program.
Competition works will be presented from 23 to 25 of
March, 2010 in the Right wing of the Exhibition Ground.

CZECH DIRECT & PROMO

The Association of Direct Marketing and Mail Order Trade
(ADMAZ) and the iBTL Section at the Association
Communications Agencies (AKA) announce a new year of
the CZECH DIRECT & PROMO competition, which offers for
advertising professionals and agency teams a possibility to
compare their works focused on branches of sales promoti-
ons, brands activations, direct communication and digital
solutions among each other on the Czech and Slovak market
and to winners of single categories in the IMC European
Awards in terms of the best projects from all Europe. The
meaning of the competition is not only to evaluate imagina-
tiveness and creativity of single solutions, but also their con-
nection to strategies of brands, which they develop, and
indeed their impact on function and growth of these marks.
Competition works will be presented from 23 to 25 of
March, 2010 in the foyer of the Exhibition Ground.
Competition works will be displayed between 23. - 25.3.
2010 in the in the foyer of the Exhibition Ground.

MARKETER OF THE YEAR

The Czech Marketing Association has announced a competi-
tion for the conferment of the title Marketer of the Year. The
competition aims to enhance the development of marketing
in all areas of its application in the Czech Republic, to popu-
larize personalities from the marketing domain, present their
specialist skills and merits. The competition’s announcer is
the Czech Marketing Association (CMS). The competition’s
co-organizer is M.L.P. Group a.s.

Detailed information about the competition is available
at the Czech Marketing Association’s stand or at www.
cms-cma.cz
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Medidlni kamparn byla pojata velmi komplexné a ve
finan¢nim objemu prekrocila ¢astku 3 010 000 K¢.
Navstévnickd kampan byla zaméfend na pracovniky
marketingovych oddéleni firem, reklamni pracovniky,
produkeni, reklamni, medialni a PR agentury, umélecké
profese a fotografy, grafickd studia a zadavatelé rekla-
my. Svoji plisobnosti byla cilena na celou republiku.
Naborové kampané probihali na veletrzich VisCom, 4N
Show Peking, Rex Kijev a Reklama Moskva

Veletrh je uvaddén v mezinarodnich katalozich veletrh(.

Reklamni kampaii v odbornych titulech probihala
v prubéhu zaf¥i 2009 az bfezna 2010 v uvedenych
titulech:

Celkem bylo zveiejnéno 133 inzerati v uvedenych
odbornych médiich

Denni a ekonomicky tisk: Mlada Fronta Dnes, Lidové
noviny, Pravo

Celkem bylo zvefejnéno 12 inzeratii v uvedenych
titulech

Denni a ekonomicky tisk:

Mlada Fronta Dnes, Lidové noviny, Pravo

Celkem bylo zvefejnéno 12 inzeratd v uvedenych
titulech

Katalogy veletrhi v zahranidi a jiné katalogy
Katalog/cataloque VISCOM Diiseldorf, katalog/ cata-
loque; katalog/ cataloque 4N Show Peking/Beijing,
katalog/ cataloque Reklama Moskva, katalog/ cata-
loque Digital Turecko

Vklad pozvanek pro obchodniky probéhl v titulech:
TOPi Profesional, Svét tisku, Fresh marketing, FONT,
Trend marketing, Brand & Stories, Sign, Strategie, Mar-
keting & Media, Mlada fronta DNES, Lidové noviny

Celkem bylo vlozeno 73 000 ks pozvanek pro ob-
chodniky v ramci vkladt

Rozhlasova kampaii probihala na radiu Impuls
celkem 82 uvedeni spoti

Internetova reklama na webech: viscom.de, bulgar-
reklama.com, euroexpo.ro, expocentr.ru, print-pub-
lishing.bg, signageworld.org, europeansourcing.com,
kursiv.ru, display.de, poligrafika.rs, pro-ep.eu, oohma-
gazine.pl, graphicaexpo.gr, ambalaza.hr, signweb.com.
ua, designportal.cz, strategie.cz, reklamaexpo.com,
eurofirma.cz, primamarketing.cz, hyperinzerce.cz

Direct marketingova kampai byla zaslana:

4 805 adresnych doruceni — tuzemsko; 987 adresnych
doruceni - EU; 854 adresnych doruceni — Slovensko;
56 adresnych doruceni - mimo EU

Celkem bylo adresné pozvano 6 702 odborniki

Oudoorova kampaii v mésici breznu probéhla v mé-
sicich unor a biezen v Brné a Praze

Indoorova reklamni kampaii na cityligtech spolec-
nosti M.L.P. Group, Letisté - Praha Ruzyné

mési¢ni kampan na 8 nosicich/bfezen 2010

The media campaign had a very comprehensive design
and its financial volume exceeded CZK 3,010,000.
Visitor campaign was focused on the workers of marke-
ting departments of various companies, on advertising
workers, on the production, advertising, media and PR
agencies, professional artists and photographers, gra-
phic studios and advertisers. It was aimed at the entire
Czech Republic. Advertising and canvassing campaigns
were conducted at the fairs: VisCom, 4N Show, Beijing,
Rex Kiev and Reklama Moskva. The fair is listed in the
international catalogues of fairs.

The advertising campaign in the professional titles
proceeded from September 2009 to March 2010 in
following titles

In total there were published 133 advertisements
on the stated professional media

Dailies and economy press: Mlada Fronta Dnes, Lidové
noviny, Pravo

In total there were published 12 advertisements in
the stated titles

Dailies and economy press:

Mlada Fronta Dnes, Lidové noviny, Pravo

In total there were published 12 advertisements in
the stated titles

Catalogues of fairs abroad and other catalogues
Katalog/cataloque VISCOM Diiseldorf, katalog/ cata-
loque; katalog/ cataloque 4N Show Peking/Beijing,
katalog/ cataloque Reklama Moskva, katalog/ cata-
loque Digital Turecko

The invitations for businessmen were inserted in titles:
TOPi Profesional, Svét tisku, Fresh marketing, FONT,
Trend marketing, Brand & Stories, Sign, Strategie, Mar-
keting & Media, Mlada fronta DNES, Lidové noviny

In total there were inserted 73 000 pc invitation
cards for the businessmen within the inputs

The broadcasting campaign proceeded on Impuls
radio with 82 spots in total

Internet campaign on webs: viscom.de, bulgarrekla-
ma.com, euroexpo.ro, expocentr.ru, print-publishing.
bg, signageworld.org, europeansourcing.com, kursiv.
ru, display.de, poligrafika.rs, pro-ep.eu, oohmagazine.
pl, graphicaexpo.gr, ambalaza.hr, signweb.com.ua,
designportal.cz, strategie.cz, reklamaexpo.com, eurofir-
ma.cz, primamarketing.cz, hyperinzerce.cz

Direct marketing campaign was sent to:

7.805 addressed deliveries - inland; 987 addressed
deliveries — EU; 854 addressed deliveries — Slovakia; 56
addressed deliveries — outside EU

In total there were invited 6 702 specialists throu-
gh the addressed deliveries

Outdoor campaign in March proceeded in February
and March in Brno and Prague

Indoor advertising campaign on the city lights of
M.I.P. Group, Prague Ruzyné Airport

monthly campaign on 8 carriers/March 2010
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Tésime se na setkani s Vami
We looking forward to meet with you




